‘THE END IS NIGEL’


First-year student film-maker Verity is making a mocking documentary about her town’s local nutter, Nigel – a morose man who wanders the park wearing a sandwich-board man reading ‘The End is Nigh’. But just before the final day of filming, when Nigel is caught on camera being bundled into a van, Verity builds an online community to help her try and find him and investigate whether Nigel might have been right all along... that the End is indeed nigh.

Believing that no one over the age of thirty can use the internet beyond checking e-mails and finding porn, Verity records her quest online to get to the bottom of Nigel’s disappearance. Following a mysterious set of clues leads her to stumble onto a possible conspiracy involving the shady Rainy Day Corporation, a Cult of Agnostics, numerous deluded vigilantes and a saxophone-playing busker who may just be the key to everything. Over the following months, along with her small university film crew, Verity charts her bizarre ongoing case all whilst trying to survive the turmoil of her first year at University. Just as Verity and her crew are reaching the cusp of the adult world, they gradually discover that the adults might have screwed up the world and their future already.
‘The End is Nigel’ is an online comic-drama about an apocalyptic conspiracy. As well as viewing Verity’s webisodes and journal, the site’s returning audience will also interact with ‘The End is Nigel’ through web-comics, questionnaires, puzzles, polls and other applications. Along with personal message boards, ‘The End is Nigel’ will develop an online community who will also be responsible for shaping the future of the story, essentially creating an online choose-your-own-adventure game. The innovative take of an online drama provides potential to download the films to mobile phones as well as providing email updates to all viewers registering with the site and allowing ‘interaction’ with the characters via their blogs, facebook profiles and subsequent break-out web pages for story aspects such as The Rainy Day Corporation and fabricated news sites. The nature of the format means that audiences can view at their own pace but regular updates as well as the social aspect of the site would ensure audiences returned. The conspiratorial subject matter would also lend itself virally in the same vein as marketing campaigns for some of this year’s big movies like ‘Cloverfield’ and ‘The Dark Knight’.

Just as the online presence of shows like ‘Skins’ have caught the attention of younger audiences, ‘The End is Nigel’ will have a similar appeal. With its more genre-based subject matter, the site would also draw the global legions of comic-book and cult movie fans who congregate to discuss and exchange their views online and for whom word-of-mouth is the best form of advertising. While ‘The End is Nigel’ wouldn’t necessarily have mass appeal as a broadcast television series, the innovation of its interactive elements would not only help generate revenue but provide an offbeat alternative to more mainstream broadcasting and still have a broad appeal to its target demographic who are all online and already enjoying online phenomena such as KateModern, LonelyGirl15, the Donnie Darko website and ‘The Red Room’ series of puzzles. With low-budget film-making and clever web design, ‘The End is Nigel’ would present a story that could be told through film or television but will become something much bigger online, immersing its audience directly into the world of the characters for maximum effect with shared laughs, cliff-hangers and the chance to hopefully prevent the apocalypse.
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